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3 PROGRAM ANNOUNCEMENTS

Top 5 Affiliate

Programs 4" Aﬁ'l'ﬂte |

Sponsored by AffiliatePrograms.com

Featured Program — Leading Edge Marketing

Tracking URL: http://www.leadingedgecash.com/?a=affpro&t=dir

Leading Edge Cash taps you into the gigantic market of herbal products. You can make up
to 50% commissions selling your choice of over 40 high-demand products, plus refer other
affiliates and get 5% commissions on every sale they make. They also have a variety of ways
for you to get credit; mail, fax, phone, upsell, and exit sales. Their unique program features
include Google, Yahoo, and MSN conversion tracker support; detailed, real-time stats reports;
hosted banners; articles; popup-free links; campaign tracking ids on the fly; and much more.
Their team is constantly working on their websites to ensure maximum conversions. All of their
products are backed by medical doctors, clinical studies, and a full money-back guarantee.
Leading Edge’s websites use state-of-the-art encryption security technology, so customers feel
secure when ordering. You don’t have to worry about when you will be paid, because they are
always on time, every time. They have knowledgeable affiliate managers who are available
around the clock through phone and live chat. They have set up a $100 Affiliate Signup Bonus
— simply send them 5 sales within 60 days of signing up, and you will automatically receive
$100 to your account! Now that is something worth looking into!

Top 5 Programs: September 2007

Leadpile
Tracking URL: http://www.leadpile.com/sell-leads.html?source=1178217409370

LeadPile has been in business since 2002, and they have made selling leads an easy
task. By becoming an affiliate, you earn from co-registration leads and earn unlimited
residual income. Learn more about them and see what they can do for you.

Virtumundo
Tracking URL: http://virtumundo.com

Virtumundo delivers bottom-line results through a wide range of online marketing solutions.
They focus on helping businesses grow by profitably connecting them with online
consumers. By effectively utilizing email, search engine optimization, keywords, and other
online media forms, Virtumundo engages consumers with messages that are relevant,
personalized, and timely. Virtumundo uses its many years of experience to deliver your
message safely and accurately.
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Addresses
Tracking URL: http://www.addresses.com/affiliates.php

Addresses.com has developed a unique way of connecting millions of people per day.
Give Addresses.com the chance to power your directory services. It's a simple process
that lets you earn unlimited income by helping people find what they are looking for
through the White and Yellow Pages. Addresses.com pays you on a per search basis and,
since people trust brand names, your visitors will have no problem using their services. Go
check them out!

SuperPokerAffiliates
Tracking URL: http://www.affiliateprograms.com/WebsiteRedirect.aspx?
lid=SuperPokerAffiliates

Super Poker Affiliates works with some of the top brands like Texas Calculatem,
PokerUsher and several others. One of the huge incentives you can gain by working with
them is being able to give away programs for free. These programs have been created to
help the online poker gambler in his play and increase his odds. When a visitor enters your
site, you offer them a free version of Super Poker Affiliate software. Not only will you earn
a minimum CPA of US$50, but that amount increases with the volume you sell. If you sell
the software, they will give you a 25% commission. Learn more about them and see if they
are a good fit for you.

Medgen Affiliate Program
Tracking URL: http://www.medgen.com/partner/signup.php

MedGen is one of the leading online health and wellness one-stop shops. They have products
that relieve and resolve all kinds of ailments, from pain relief, weight loss, snoring, and
sleeping to fine health care supplements. By joining the MedGen Affiliate Program, you are
able to help people gain access to quality health products, plus you earn $$$ for every
purchase made. One of the few rare opportunities to raise the value of your customer base!

Until next time...
Check us out in our Industry Watch Newsletter
(http://www.affiliateprograms.com/industry_newsletter/10-17.htm)

In our newsletter you can find all the latest industry news, tips, and tools. Communicate
with our team of experts through in-depth articles and free online resources. These
resources will help you to dramatically, increase your knowledge of affiliate marketing.
Here is a place where you can receive the guidance and support you need to reach your
full potential.
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5 COVER STORY

Professionalizing
Affiliate Marketing l

by Mark Thompson
http://www.income-academy.com

hobby rather than a business. You need to get over this and realize that if you are trying to

earn money, then you need to treat it as a business, and that means being professional.
And | mean not just being professional in how you create your site, but being professional
throughout your business processes, including — and particularly — how you deal with
customers.

I t's all too easy when you are working from home to treat your affiliate marketing as a

We all know stories about stores and restaurants that have poor customer service or deal with
their customers in a less than professional way. But how many of us actually tell someone
when service is good? We recently had a new restaurant open in town. A week after it
opened, | mentioned it to a friend; the friend told me that it wasn’t very good, so we didn’'t go
there. A month later, my friend and | were in the vicinity, so rather than drive elsewhere, we ate
at that restaurant and had a really great meal. The staff was friendly, and the food was
excellent.

When | reminded my friend that he had said the restaurant wasn’t very good, he replied that
that was just what he had been told. This goes to demonstrate how one person, if he/she is
treated poorly or even perceives that he/she is treated poorly, can have a negative effect on
your business.

This is even more of a factor on the Internet than it is in real life. If you are looking for a
product, then naturally you will use a search engine to find out information related to it, such as
reviews and other users’ experiences. It takes just one negative review, ranking high in Google
or Yahoo, to really have a negative impact your business.

If you are successful and have lots of customers, you are not going to be able to please
everyone; but you must try to keep the problem customers to a minimum. Be gracious when
you give a refund or deal with a problem. This makes that person feel like you are focused on
them. If necessary, obtain a phone number from them, call them, and try to resolve the
problem with them. | read a review of a product just yesterday, and | couldn’t tell you what it
said; but | do remember that the publisher had called the customer and resolved an installation
problem over the phone. When someone asks me about that publisher now, | know that | link
them with good service.

If you are just selling other marketers’ products, you probably think that none of this refers to
you. If so, you are wrong. You should be trying to get your customers on a mailing list, and you
should contact them after each purchase and thank them for buying through your link. If you
find out any tips or tricks about the product they bought, pass it on. Offer help and advice if
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they need it. Treat each one as if they were your only customer, and you generally won’t go
wrong.

Often you can learn how to be a professional affiliate marketer by doing the opposite to what
many of the top echelon of marketers do. By looking at their methods and doing the opposite,
we should be able to see what we should be doing to act professionally. | must point out that
not all the big-name marketers are bad or guilty of the following faults.

Make Your Emails Mean Something to Your Customers

Many of these top marketers revel in being referred to as a guru. The definition of the term
“guru,” according to Dictionary.com, is: “any person who counsels or advises; mentor.”

Now | don’t know about you, but | can’t remember the last time most of these guys sent me an
email that didn’t try to sell me something. It seems that the only time | hear from them is during
a product launch. So what can we learn from this?

Don’t be tempted to
Well, the obvious answer is that we need to provide our
subscribers with good useful content before we try to sell promOte a product eve_ry
anything to them. Keep to a schedule, so if you email on a time you send an email.
Sunday, make sure you do it every Sunday. Your The more useful

customers will come to expect your emails, and some may information you provide in

actually look forward to receiving them from you. .
your emails, the more

In addition, don’t be tempted to promote a product every SUbSCI_‘IberS you I keep on
time you send an email. The more useful information you your list; and the longer a
provide in your emails, the more subscribers you’ll keep on subscriber stays on your
your list; and the longer a subscriber stays on your list, the |iSt, the more Iikely they’II

more likely they’ll be to buy from you rather than someone
else. be to buy from you rather

than someone else.

| once had four emails in four days from a marketer, each

promoting completely different products. One had to do with Adsense, another related to
buying and selling domains, and | can’t remember what the other two were, as the emails went
straight into my deleted emails folder. To top it off, these emails came out shortly before the
final day for paying the previous year’s tax bill in the UK.

There are two distinctly nonprofessional aspects to this deluge of emails. The first is that this
marketer obviously had one large list, with no distinction between his subscriber’'s areas of
interest. Try to keep your subscriber lists segmented. It's perfectly okay to cross-sell on
occasions, but keep the majority of your emails on topic.

The second factor we should consider has potentially serious consequences if you get it
wrong. Keep records of sales and expenditures, and put aside a percentage of your income to
pay your tax liabilities. It is also worth getting professional advice from someone who is used to
dealing with Internet marketers, as they will help you save a considerable amount of money on
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your tax bill. Once again, it’s all about being professional.

Don’t Go Overboard with Testimonials

You will often find that when products launch, there are testimonials from the same people on
the majority of new product releases. There is one particular marketer who seems to promote
almost every new product, no matter how bad or poorly conceived it is. | now avoid any
product that has his testimonial on it.

Being professional means promoting only products that you truly believe are of good quality
and will be useful to the purchasers. If someone asks you for a testimonial for a product, and
you don’t believe that the product is of good quality, explain to them what you feel is wrong
with it. This will all go towards establishing your reputation as a professional affiliate.

Honesty Is the Best Policy

One further thing you should do is to be professional in your advertising and the reviews that
you do. There has recently been a trend for people to use negative-sounding PPC advertising
such as “Is Project Widget X a Scam?” This stems from a technique that was discussed in an
affiliate marketing ebook last year. The theory is that potential customers are more likely to
read a review if they believe that you will be honest and expose it as a scam if it is one.

In the ebook, the method then requires you to do a review of the product and reveal if it is a
scam or not. Usually the product is given the thumbs up. What has been happening recently is
that marketers who have seen the negative style of advertising described in the ebook, but not
read the ebook itself, have been creating negative ads saying things like “Project Widget X Is a
Scam,” and then telling people who click on the ad that it is a scam and that they should buy
another product — for which they conveniently provide an affiliate link.

The problem here is that the products aren’t a scam. Even if they were, without definite proof,
you can’t publish a statement like that. The laws related to publishing also relate to Internet
marketing, so you need to be aware of the legality of what you publish. It is just a matter of
time before one of these negative advertisers is faced with a series of lawsuits. Being a
professional marketer means knowing the laws relating to publishing and knowing what you
can legally say.

It’s Still Worth It

Don't let everything you have read here turn you off the field of affiliate marketing, because it
can be very rewarding. Being professional as an affiliate marketer is really no different from
being professional in any other endeavor — it’s all about treating your customer the way you
would like to be treated. Follow the gold — the Golden Rule, that is — and the money is more
likely to follow you.

About the Author

Mark Thompson spent many years working in IT consultancy in London. Following a re-
evaluation of his goals and lifestyle in 2004 he sold everything he couldn't fit into the family car
and moved to rural Spain where he now pursues a variety of online ventures.
See: hitp://ww.income-academy.com
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Expanding Horizons:
10 Tips for Becoming a
Professional Affiliate
Internationally

by Katalin Torok
http://mktg.idared.net

additional visitors and income, as we have covered in previous issues of Affiliate

Classroom magazine (look for the February 2006 and January 2007 issues in our
online archives). If you have already taken the first step and experimented with targeting
international traffic, this article will take your international activities a step further. Through
following these tips, you will professionalize your presence in foreign markets and avoid
common pitfalls associated with international virtual trade.

‘ renturing across borders with your affiliate business can be a lucrative source of

1. Don’t Skimp on Your Market Research

This is classic advice, even a cliché for any marketer. But it is all the more vital for
internationally active affiliates who venture into a foreign territory.

Your very first step after deciding to go international should be to turn to your favorite search
engine and spend at least a few days just gathering information on your target market. Even if
you have been promoting the same products online for

10 years, targeting a new market will present new Never rer on automatic
opportunities and new, unfamiliar challenges. translation software to
International trade organizations, your country’s foreign translate consumer Copy or

trade office, and independent research and trade any contenton your site. There

organizations frequently publish reports on various ; ;
markets in a specific country. These reports, while they IS probably no blgger turnoff

are made for manufacturers and exporters of local for a visitor than the random
products, can provide vital statistics and information on and grammatically incorrect

the characteristics of your new market. text generated by a piece of

Trade associations that deal with your niche in your software.
target countries are another good source for firsthand
information on local markets.

2. Be Serious, and Let It Show

In an online environment, the written word is the means of communication with your potential
buyer. Therefore, make sure your words present the right professional image about your
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business, bsite, and th duct .
oromote, o e e PIogEEs ol Before promoting a merchant
internationally, do a test, and make

Never rely on automatic translation software to sure they process international
translate consumer copy or any content on your d l Ifi . |
site. There is probably no bigger turnoff for a oraers online. It internationa

visitor than the random and grammatically buyers need to phone in their
incorrect text generated by a piece of software. orders. or call for a shipping quote
If you are serious about marketing internationally, you risk not being paid for a
invest in hiring a human translator, who not only referred sale, so that merchant
can — correctly — translate, but can localize your may not be worth your efforts.

web copy to make it work with local visitors. You
can find quality translators in online freelance
marketplaces such as Guru.com http://www.guru.com or Elance http://www.elance.com.

When creating your local content, use phrases commonly used in that location (think “trousers”
vs. “pants” or “wardrobe” vs. “closet”). Not only will this present a professional image to local
visitors, but it can make or break your local SEO efforts.

3. Save Your Energy for Real International Merchants

Even though many websites mention in their FAQs that they ship internationally, the foreign
customer frequently encounters a U.S.-only order form on their way through checkout on the
same website. Before promoting a merchant internationally, do a test, and make sure they
process international orders online. If international buyers need to phone in their orders, or call
for a shipping quote, you risk not being paid for a referred sale, so that merchant may not be
worth your efforts.

Also make sure that you are actually paid for international sales! Many merchants do not pay
commissions on international orders for legal or marketing reasons, even if those are legitimate
orders. This should be indicated within their affiliate information pages, but if you are unsure,
it's better to ask beforehand than to be sorry after you have invested time and money into
promoting a nonpaying merchant.

Research which payment
methods are used most 4. Talk to Your Merchant Partners

frequently by your target _ _ -

country’s shoppers and make Before starting any promotlc_)n, talk to your affiliate
manager about your international plans. Ask for any

sure the merchants you promote specific rules regulating promotion of their products

accept at least one (ideally, all) ~ and brands internationally.

of thos_e methOdS'_ There_ F?ll’e_StI” See if they already do any marketing in your target
huge differences in familiarity or - market. If they do, you can try to piggyback on their

trust in specific payment methods efforts. If they don’t, the entire market is virgin
among consumers worldwide. territory, ready for you to conquer.
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5. Display Currencies

If you are targeting international shoppers, always indicate the currency when displaying
prices. (And the dollar sign doesn’t cut it, as there are more than 20 countries, from Australia to

Zimbabwe, who use “dollar” as their currency, but with different values.)

6. Take Payment Issues Seriously

Research which payment methods are used most frequently by your target country’s shoppers

and make sure the merchants you promote accept at least
one (ideally, all) of those methods. With international credit
card companies and the now-widely available online
payment systems such as PayPal, this is less of an issue
than it was a few years ago. However, there are still huge
differences in familiarity or trust in specific payment
methods among consumers worldwide.

The classic example of this is the prevalence of debit cards
in Europe that carry the Visa or Mastercard logo. While
these are accepted everywhere their credit card versions
are accepted, they are often perceived to be more risky to
use online. This continues to be a major obstacle to the
adoption of online shopping in some countries.

7. Research Shipping Issues

I's not enough to know that your merchant partner ships
internationally. Take a look at the actual list of countries to
which they ship, and display this list on your website. If you
don’t, you risk alienating visitors when they are ready to
purchase but discover that they live in a country not
serviced by that merchant.

It’s not enough to
know that your
merchant partner
ships internationally.
Take a look at the
actual list of countries
to which they ship,
and display this list

on your website.

If you don’t, you risk
alienating visitors
when they are ready to
purchase but discover
that they live ina
country not serviced
by that merchant.

It is best to indicate available shipping methods to international shoppers, because shipping a
package via surface mail (meaning trucks, trains, and ships) and priority air mail or even
courier service can make a world of difference, quite literally! It is not uncommon for surface
mail packages to travel months from one corner of the world to another, while simple air mail
crosses the globe in about a week — not to mention time-guaranteed courier services.

8. Read Up on Sales Tax and VAT Issues

In many countries (including those in the European Union), displayed consumer prices already
contain the local sales tax equivalent. Read a primer on VAT (Value Added Tax) and
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familiarize yourself with the basics of how VAT works within international trade.

You may be able to promote sales tax or VAT exemptions, discounts, or refunds (and
therefore, lower consumer prices). But before you do so, it is absolutely necessary to research
and know what you are doing. (For example, within a simple European transaction, the
applicable VAT rates vary by product, location of the buyer and of the seller, and whether a
registered business entity or a consumer is placing the order.) Check your merchant’s buyer
FAQ for basic information on how they handle sales tax or VAT, and ask them about VAT
issues specific to their business practices.

9. Localize Your Offers and Content

Be prepared to adjust your calendars. Research local
hoIid?cys ang seasons, andI prdomotleé productsI an'\(jI or:fers Be prepared to adjust
specific to that country’s calendar. For example, Mother’s
Day is celebrated worldwide, but on entirely different days. your Ca_‘lendars' Research
(See this Wikipedia entry for more information: http:// local holidays and seasons,

en.wikipedia.org/wiki/Mother’s_Day) and promote products and

The good news is, if you create Mother's Day content for offers spec:|f|c to that
one of your sites, you can adjust it and use it on your country’s calendar.
different local sites throughout spring and early summer, or

even later. Localize the offers with local phrases and

images to show visitors that the holiday you are promoting is the one they are about to
celebrate.

Similarly, you can recycle summer content and offers throughout the winter months for a
website targeting the southern hemisphere.

10. Promote Only Products That Your Customers Can Use

It may sound like common sense, but in the age of globalized trade with varying standards, it
doesn’t hurt to remind yourself every once in a while to sell only the things that people can use
in their location.

In the case of electronics, pay attention to different electricity standards with DVDs, region
coding, etc. As a courtesy to buyers, provide compatibility information, such as clothing size
conversion charts and measurement conversions. This may mean extra work for you if your
merchant doesn’t provide such information, but you will reap the returns on your efforts when
international buyers buy more confidently through your affiliate site.

About the Author

Katalin Torok is an independent marketing consultant with a focus on Web 2.0. Her
website and blog contains many helpful tips at: http://mktg.idared.net .
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The 10 Biggest Unprofessional
Mistakes That Many
Affiliates Make .

by Kathy Jackson -
T he problem that many affiliate marketers have is that they do not realize that they are in

business. Affiliate marketing is indeed a business, and if you do not look at it with that
attitude, you run the risk of not succeeding as you might have otherwise.

This failure to realize that one is in business leads to unprofessionalism. It is much like the
difference between wearing your pajamas or wearing a suit. When you are dressed in that suit,
you become more professional and businesslike. When you are lounging around in your
pajamas, you are — well, lounging around in your pajamas.

Aside from not adopting the right mindset, affiliates make other mistakes that make them
appear to be unprofessional, simply because they do not know better. Below you will find 10
sure-fire ways to make yourself look as unprofessional as possible as an affiliate marketer.

1. Send Spam Email

Spam has ruined many otherwise good businesspeople. It can be alluring, because common
sense tells us that since spammers take those high-dollar risks they must be getting results.

This isn’t necessarily true. Most spammers are spamming because they don’t know any better
— or because they do believe that spamming brings results, only to find out later that it instead
brings fines and potential prison time. The people making the money in the spamming
business are those who are collecting and selling the addresses to the spammers.

Of course, email is not the only venue for spam. Forums are also targets for spammers. In
many ways, spam in forums is more noticeable than spam email, because there are no spam
filters on forums. There are, however, moderators. There are also other forum members that
will see you spamming them. Whether by email or forum, spamming should be avoided at all
costs.

2. Have an Unprofessional Website

You’ve probably been to those sites that are just awful. They are awful to look at, and awful to
listen to; and by the time you leave, you have no idea why you were even there in the first
place. These sites have no real content, and they consist mostly of banners, some of which are
blinding. Such sites are poorly designed and may even include blinking text and background
music.
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This is the sign of an amateur website, and it is not the type of website any affiliate marketer
should strive for. Websites should be clean and easy to navigate, and full of useful content for
their visitors. They should also be highly focused on one topic.

Furthermore, it is considered unprofessional to use free web hosting and to not have your own
domain name, because it is a sign that you aren’t serious about what you do. Make sure that
you have your own domain name and that you use paid hosting. Neither is very expensive and
can easily fit into any budget. The worst thing you can do is fail to have any website at all.

3. Fail to Read the Affiliate Agreement

This is a mistake that a great many affiliate marketers make. They do not fully read and
understand the affiliate agreement that is presented to them when they sign up for an affiliate
program.

Each affiliate program is different — with different rules. These rules often pertain to how a
product can be advertised, the use of a trademark, spam, and even pay-per-click advertising
keywords. Affiliate agreements also address issues such as payment of commissions, how and
when commissions are earned, and other issues of importance to you and your business.

Failing to read an affiliate agreement is the fastest way to get tossed out of an affiliate
program. The Internet marketing community is fairly tight, and you can bet that when one
merchant tosses you out of their program for failing to follow the rules laid out in the affiliate
agreement, other merchants will know about it.

4. Fail to Use the Product or Service

One of the biggest mistakes that affiliates make is not actually trying the product or service
before they promote it to others. You have probably heard that it is easier to sell a product that
you have tried and that you believe in than it is to sell something that you’ve never tried. While
you may not see this as a big problem, it really is.

You see, it’s not just about knowing how good a product is or what it can do. You need to know
what the downside of the product is as well, or even if it is something that you want to promote.
When you promote a product or service, those who buy it from you will always associate your
name with it — good or bad. Make sure that you test out the products that you want to promote,
in order to protect your reputation — and to be better able to sell the product.

5. Fail to Educate Yourself

Failing to keep up with changes in how business on the Internet is done, or how technology
plays a role in how products or services are marketed, is not a good thing.

If you are using outdated methods of advertisement, not only will you fail to succeed, you may
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also come off as someone who is not putting forth their best efforts. Be sure to keep up with
what is going on, and when new technology comes out (which is usually at a pretty fast clip),
educate yourself.

Also take the time to educate yourself concerning marketing and ecommerce. This way, you
will protect yourself in the legal sense as well as in the professional sense.

6. Improperly Use Email

We've already touched upon spamming email, but this refers to another improper use of email
— forwarding email. There are those who love to receive those cute jokes, poems, and images,
and then there are those who are extremely irritated by it.

For business purposes, simply do not send these out, and you will not be offending anybody.
Furthermore, never forward hoax emails, such as those ones that warn of viruses, and never
tell people that the email is being tracked and so much money is being raised for each forward.

7. Promote Poor Products and Services

While this is related to not trying out the product, this act of unprofessionalism goes a bit
further. Sadly, there are people who will promote a product or service despite already knowing
that the product or service is below par.

People who do this are only interested in the money, and have no values or integrity — and
they certainly don’t possess any resemblance of professionalism. If you know that a product or
service isn’t up to standard, simply do not promote it. Remember that your name is always
associated with the products or services you promote. While promoting a poor product or
service may bring you a quick buck today, tomorrow you won’t be making anything on any
promotion, because that poor product or service ruined your reputation.

8. Use Inappropriate Signature Files

We've all seen these. These are the signature files that go on and on. They have all capital
letters shouting at us, they are full of hype, and they often have nothing to do with the subject
at hand.

Don’t use inappropriate signature files. It makes you look desperate, as well as unprofessional.
A good signature file will be between five and seven lines long, with 45 to 50 characters per
line. They will not use all capital letters. They will not use abbreviations that people can’t
understand, and they certainly won’t have any poor spelling or grammar! They definitely won’t
have any hype in them.

By using all capital letters and having a signature file the length of a short article, you aren’t
getting your message across. Messages using such an approach will be ignored — or worse,
people will take note of the approach and decide they don’t want to do business with you.
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9. Use Tired, Overused Sales Copy

Many merchants try to help their affiliates by providing them with sales materials. These may
include short ads, long ads, articles, videos, ebooks, and more. Using some of these items,
such as ebooks and videos may be okay; but for the most part, you should avoid using the
same ads that all the other affiliates are using. You should also write your own articles, or pay
a ghostwriter to write them for you.

Take the time to learn to write your own sales copy. There are numerous courses available
online, and they are affordable. You can even find free information. Copywriting is a part of
being an affiliate marketer; you have to know how to get your message across to your market.
Don’t depend on the merchant to do this for you. Your ability to do this for yourself is one of
those things that will set you apart from other affiliates, and eventually lead to super affiliate
status.

10. Ruin Your Good Name by Defaming Others

Few people think about this one. As an affiliate marketer, you will most likely be putting
yourself out in the “public” eye — or at the very least, the “cyber” eye. As you grow your
business, a growing number of people will be paying attention to what you say and do.

When you make the mistake of going on a forum where your market hangs out and defaming
someone else, you've just defamed yourself as well. Make sure that you behave in a way that
you can be proud of. Just because you don’t come face to face with anyone doesn’t mean that
you can just say whatever you want to say and not be affected by it.

You may not get punched in the nose, but you may very well take a hit in the wallet! Not only
will you turn many customers off, you may also get sued. Other affiliate marketers and Internet
marketers will also take note of what you have said or done.

The Moral of the Story

There you have it — 10 ways to look as unprofessional as possible in affiliate marketing. The
chances are very good that if you are doing any of these things, you will fail — and those who
are taking a more professional stance on their affiliate marketing will pass you by. Make sure
that you are acting in a professional way in all things that you do, and you stand a much
greater chance of succeeding. It's time to put on that “mental suit” and get to work!

About the Author

Kathy Jackson is a Texas Rancher and freelance writer. She is also a contributing author for sev-
eral farm and ranch publications. Internet marketing is one of Kathy’s burning interests and she
is just “tickled pink” to write for AC Magazine and Anik Singal, her marketing hero. On the Affili-
ate Classroom Blog (http://blog.affiliateclassroom.com/), you will find several articles by Kathy
on various aspects of affiliate marketing.
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What Affiliates Don’t
Know Can Hurt Them-

by Gracie Brown

your own business, and it is where many famous Internet marketers first got their start.

In fact, most of those famous marketers still participate in affiliate marketing, while
creating their own products and services. We hear a lot about affiliate marketing and how easy
it is, but we seldom understand that what affiliates don’t know can hurt them.

q ffiliate marketing is one of the fastest, easiest, and cheapest ways to get started with

Internet business rules and protocol are so very different from what we know in traditional
business. You may have a business degree, or you may be a doctor or a lawyer — but if you
don’t understand what is and is not acceptable when it comes to business on the Internet, you
are opening yourself up to a world of problems, and potential failure.

Most merchants make signing up for their affiliate program very easy. From that point,
however, many offer little support or information for their affiliates. This is where the problems
often begin. Because affiliate marketing is where many beginners start, they aren’t aware of
the many important aspects of Internet marketing that have an overall impact on them as
affiliate marketers.

The CAN-SPAM Law

Spam laws, specifically the CAN-SPAM Act of 2003, serve as one example of this. This law
affects how anyone does business on the Internet, whether they promote a merchant’s
products as an affiliate marketer or they promote their own product. It just doesn’t matter — the
rule is the same for everybody.

This law establishes requirements for anyone who sends out commercial email, and it lays out
the penalties for anyone who does not adhere to those requirements. It also lays out penalties
for anyone whose product is advertised in spam — even if they did not send out the spam
email.

This law is fairly simple to understand. You may not send out email that has false or misleading
header information. The header information is the “From” and “To” fields of the email. You
may not use deceptive subject lines. You must give your recipient the option of “opting out.”
Finally, you must state that the email is an advertisement, and you must include your physical
address — not a post office box address.

If you fail to adhere to the CAN-SPAM law, you face fines up to $11,000 per spam email sent.
You may also face prison time, depending on how you sent that spam out.
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Website Privacy Policy

If you have a website — and most affiliates quickly learn that they do indeed need a website —
there are additional rules that you must follow. You are required by law to have a Privacy
Policy on your website. This privacy policy is designed to tell your visitors what information is
collected from their visit to your site, how it is collected, and how that information is used.

If your site is designed for children aged 13 and under, you must also have a Children’s
Privacy Policy on your site. If your site is geared towards adults, with adult content, it is vital
that you have a warning in place. Did you know that parents are not liable for their child’s bad
actions on the Internet? The website owner is responsible!

Trademarked/Copyrighted Material

Affiliate marketers must also learn about the proper use of trademarks that do not belong to
them. For example, if you have a website that focuses on soda pop, and you use Coca-Cola’s
trademark name and/or symbol, you can be sued for trademark infringement if you don’t have
their permission to use their name or symbol. This is true even if you are just providing a link to
their website, using their trademarked name or symbol!

Note that trademark infringement isn’t just limited to the use of someone’s trade name or
symbol in the content of your website. It also extends to the use of it in your actual domain
name.

Websites require content. Before you start finding and using content, however, you need to
know a little something about copyright laws. Digital works are protected under copyright laws
just as printed works are. You simply cannot use someone else’s work on your website,
without their expressed, written permission. Copyright law also extends to the use of graphics.

Furthermore, if you link to someone else’s content or graphics in such a way as to make your
visitors think that the work is yours, you are infringing on someone else’s copyright, and you
can be sued. You must use caution with content — even when linking.

You could even be sued for using frames. As unbelievable as that sounds, it is true, and
people have been sued for it. Frames make it possible to keep the visitor at your website, while
showing them content on someone else’s website. If you did this in a way that the visitor did
not realize that they were seeing someone else’s work — someone else’s copyrighted work —
you could be sued. And the chances are good that you will lose that case!

Many affiliates who join pay-per-click programs don’t realize that it is typically against the rules
of the affiliate program to click on the ads on your website. In fact, you may not only lose your
earned commissions and get banned from the program, but you may also get sued for it.

Affiliate Agreements
Speaking of affiliate program rules — or agreements — have you actually read one lately? The
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truth is that we get in a hurry and assume that one agreement is just like another, but this is
not the case. Each affiliate program has its own set of rules that you must follow.

If you fail to follow those rules, again, you can be banned from the program; and depending on
what rule you've broken, you may be sued. For example, most affiliate agreements will have a
rule regarding spam. Remember that the product owner can be penalized even if someone
else sends out spam regarding that product. Therefore, merchants take spam very seriously
and have rules against it.

Affiliate agreements may also include rules that tell you how the product may and may not be
advertised. This may include the use or non-use of certain words or phrases, and even domain
names. They may also have rules about the advertisement of other products on your website.
Make absolutely sure that you read those affiliate agreements and that you are prepared to
follow the rules.

Merchants

You must also be careful about the merchants with whom you are doing business. If the
affiliate product that you are promoting is found to be deceptive in some way, you can be held
liable for it because you have been promoting it. Be very careful when promoting “work at
home” schemes, and never assume that the owner of the “business” is the only one who will
take the fall if there is a problem.

Before agreeing to promote anything, learn as much as you can about the product and the
company who owns the product. You can check with the Better Business Bureau to see if
there are complaints — and if there are, you may want to steer clear of the company and the
product. If the company is offering something to consumers that sounds too good to be true,
make sure that you check it out before you start sending that “too good to be true” message to
others.

At the same time, if you discover that a company is using deceptive practices, this does not
give you the right to defame that company. Again, you can be sued for defamation of character
if you do so — but only if the claims you are making turn out to be false, and you knew that they
were false. The best practice is not to say anything bad about anybody or any company, if you
can avoid it.

The “Not-To-Do” List
When it is all said and done, what you, as an affiliate, need to remember is the following:

¢ You cannot cheat your affiliate program.
e You cannot send spam email.
e You cannot use someone else’s content without permission — in any way, shape, or form.

e You may not use anyone’s trademark without permission, including the trademark of the
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affiliate product that you are promoting.

e You may not cybersquat on a trademark-
protected domain name.

¢ You may not use any false or misleading
advertising to lure people to your website
— or to the merchant’s site.

e You must use a privacy policy, and follow
CAN-SPAM Act rules.

You must read and adhere to the affiliate
agreement presented to you when signing
up for an affiliate program.

One way for you to be safe and to protect
yourself when doing business online is to
follow the Better Business Bureau’s code
of ethics for online businesses. There are
five principles in this code, including
Truthful and Accurate Communications,
Disclosure, Information Practices and
Security, Customer Satisfaction, and
Protecting Children. You can access this
code of ethics at http://www.bbbonline.org/
reliability/code/code.asp.

As long as you keep these things in mind,
and don’t cross any of those lines, you will
be just fine. The Internet is international,
and because it is still so new, new rules
and regulations are still being created —
Internet law is still being decided and
written, and as it is written, you are subject
to it.

About the Author

Gracie Browning is an Affiliate Class-
room staff writer and student who lives
in Texas, like her close friend and fel-
low AC Magazine contributor, Texas
rancher Kathy Jackson. But Gracie is a
dedicated city girl. She is also a work-
ing affiliate marketer, a children’s librar-
ian, and a freelance education writer.
You’ll find some of Gracie’s articles on
the Affiliate Classroom blog.
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